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TV GUIDE MAGAZINE
THE OFFICIAL MAGAZINE OF TELEVISION

TV Guide Magazine is the ultimate source to find television that’s worth watching.  From 
network to cable to streaming, we connect consumers to America’s #1 leisure activity…
Watching Television.
 
Our exclusive access to the stars of beloved sitcoms, dramas, action series and more 
gives our 7 million readers the tune-in information they need to navigate through today’s 
overwhelming amount of TV content. Readers get a first-hand connection to their favorite 
shows and the stars they love through our authoritative, behind-the-scenes access. 

Let’s face it, there’s never been more of a need for guidance  –TV Guide Magazine. 
THERE’S MORE TV THAN EVER
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COVER STORY

The actor talks about his life on TV, including his new role on The Boys 

and returning to his Supernatural roots with The Winchesters  

Ackles (right) 

on set with 

Padalecki for 

SPN’s finale

FAMILY NEVER DIES. They just book 

new jobs. A year and a half after ending 

a 15-season run on Supernatural, Jensen 

Ackles is returning to TV—and reuniting 

with Supernatural creator Eric Kripke—in a 

turn as a grizzled Captain America–like 

superhero on Prime Video’s The Boys. The 

former Dean Winchester also recently 

directed his costar and SPN brother Jared 

Padalecki in an April episode of The CW’s 

Walker. And when we spoke to him over 

Zoom, he was sitting in a 175-year-old 

house in New Orleans during production of 

the pilot of The Winchesters. The planned 

Supernatural prequel follows the demon 

hunters’ parents, and Ackles is an 

executive producer along with his 

wife, Danneel (who made her SPN 

debut as angel Anael in Season 13). 

Even in real life the actor  

attracts the paranormal. “Not 

kidding, I was on the third floor 

earlier and there was one of those 

weird half doors that cracked 

open a foot,” he recalls. “I turned 

around and it closed. I was like, 

‘Anybody see that?’ And then 

right at the second I said that, it 

opened again.” True to Dean, he 

investigated the creepy anomaly, 

reporting: “Nothing. Just a broom closet.”

Still, the dad of three was in good spir-

its, with the same gratitude and charm 

that fans fell for when he and Padalecki 

first revved that 1967 Chevy Impala. Here, 

he opens up about his next moves and 

building a future from Supernatural’s past. 

So, you’ve been busy. I thought things 

would be nice and slow after Supernatural 

and it’s been the exact opposite!

You and Jared went right into new gigs 

and kept hitting the fan conventions. 

Did you ever say, “Hey, Danneel, let’s 

go travel the world a bit”? No, I just 

thought, “Hey, let’s go travel the world 

but get paid to do it.” [Laughs] When you 

do something as intense as Supernatural 

for 15 years, [working] is programmed in 

here. [Taps head]

Since Supernatural ended during the 

pandemic, there wasn’t a proper wrap 

party. Have you guys discussed get-

ting together after the fact? Certainly. 

It was a jagged pill to swallow when we 

had to finish the way we did, masked up 

and six feet apart. We couldn’t embrace 

it the way we wanted to, but I’m hoping 

we can figure out a way to have some 

sort of celebration.

How did you wind up reteam-

ing with your old Supernatural 

boss Eric Kripke on The Boys? 

That came about during the 

[production] break before we 

finished the last two episodes of 

Supernatural. I was talking to  

him about something completely 

unrelated and said, “Hey, I’m 

about to be unemployed. Got 

anything for me on The Boys?” 

And he was like, “Let me think 

about it, because I don’t know if  

I want you for a solo guest spot. 

Maybe I’ve got something a little 

The Boys

SEASON PREMIERE 

Friday, June 3,

Prime Video

With Jensen Ackles

BY DAMIAN HOLBROOK

“I have this lofty 

dream of when, 

after things 

have settled, 

we’ll tackle one 

more case as 

Sam and Dean”  

Celebrate your brand with a Hollywood spotlight:
·  Sponsored cover video shoots
·  Cover placements and custom editorial in TV Guide Magazine and across all NTVB print publications
·  Creative advertising integrations
·  Exclusive online content

CONTENT STUDIO

BE PART OF THE TELEVISION ENTERTAINMENT STORY. Our long-standing connection with 
television celebrities gives us unparalleled access to the biggest television stars, and we embrace 
our access to create entertaining, informative content. In print, digital or video form, let us tell a 
story that aligns with your audience and showcases your brand with Hollywood flare.
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Home Improvement
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Trading Spaces

Saturdays, 8/7c, TLC

R
eunited, and it feels…just like the early aughts! 

During its original 2000–2008 run, TLC’s hit 

series Trading Spaces became a trailblazer for 

the home makeover genre. But now that it’s back, the 

show is going out of its way to not break new ground, 

staying faithful to the core concept—two sets of home-

owners revamp a room for each other on a tight timeline 

and budget—and cast (including host Paige Davis, right, 

and fan-fave designers like Vern Yip, Genevieve Gorder and 

Doug Wilson). In the April 21 episode, a couple and their 

son and daughter-in-law tackle a pair of bedrooms outside 

Atlanta. Davis sings the praises of keeping it old-school.

Home Made Simple  

With Laila Ali

April 21, 9am/8c, OWN

 F
ormer pro boxer Laila Ali continues to show her 

softer side hosting Season 7 of this heartwarm-

ing series, which provides deserving folks with room 

makeovers. Coming up: Twins Erin and Desiree 

Green—who run a nonprofit for bullied teens—get a 

revamped patio and living room, respectively. —EA

Boise Boys

Premieres April 25, 11/10c, HGTV

 Luke Caldwell is a musician with 

an eye for design. Clint Robertson 

(far right, with Caldwell) is an attorney, 

developer and runner-up from Season 10 

of The Apprentice. The polar-opposite 

BFFs flip properties around Idaho’s 

capital, bickering while they’re at it. —EA

Fixer Upper: Behind the Design

April 17 and 24, 8/7c, HGTV

 We’re still mourning the end of Fixer Upper 

with Joanna and Chip Gaines (above), but 

this in-depth look at their previous projects has 

been helping to fill the void. The next set of epi-

sodes explores the duo’s work on two outdated 

Tudor-style homes and includes never-before-seen 

reveals like—gasp!—a wallpapered bathroom. —EA

Stone House Revival

Season premiere April 18, 9/8c, DIY

 In his 20-year career restoring homes 

in Bucks County, Pennsylvania, Jeff 

Devlin (left) has encountered many horrors. 

(Hello, dead animals behind walls.) But on 

Season 3 of Stone House Revival, the carpen-

ter faces his biggest nightmare yet: a client 

with no regard for historical authenticity. 

“The owner wanted a ridiculous-size TV on 

the fireplace, which meant the original 

mantle would have to be cut. It was 280 

years old!” says Devlin, who eventually 

sliced and diced to make room for the 

jumbo flatscreen. “I thought the old house 

gods were going to strike me down.”

Devlin’s reverence for the vintage struc-

tures is precisely what sets his series apart 

from the pack. “It’s a crazy passion,” he con-

firms. “If it were up to me, the houses would 

have no electricity and an outhouse in the 

back.” Good luck with that! —Eric Andersson

Were you surprised when TLC decided 

to revive the show? I instantly thought it was a 

great idea, because fans had been asking about it on 

almost a daily basis. But I assumed they’d do a whole new 

cast and relaunch of the brand. When I got the call saying 

they wanted me to host, I said, “You’re s--tting me!” 

The designs on Trading Spaces are famously hit-

or-miss. Can anything from the reboot live up to 

the notorious hay-on-the-wall fiasco? Um…I’ll leave 

that up to someone else’s determination! [Laughs] 

There’s definitely a healthy mix of love-it-or-hate-it reactions.

A lot of home-reno programs are very slick, but this series has 

definitely retained its homespun quality. This isn’t reality TV like 

people have gotten used to—we don’t fake anything or use “TV 

magic.” We’re doing exactly what we did in the beginning: We show 

up, redo two rooms in two days and capture it on camera. Anything 

else is not necessary or part of the mission. What could be more 

hilarious or have more jeopardy than the truth? —Ingela Ratledge

New column No. 2! 

Must-see makeover shows

TVG16_p07_Upfront_Home.indd   7

4/5/18   6:39 PM

CLIFF 
CROOKS
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Cooking show tips and recipes TV DINNERS

FALL IN! CHEF Cliff Crooks (above) is 

back for a second tour as host of Chef 

Boot Camp, where the New York–based 

chef puts struggling professional cooks 

through a three-day gauntlet of drills 

designed to up their kitchen skills. If 

they’re lucky, they’ll be able to create 

something as mmm-mmm-good as his 

ricotta gnocchi dish (below) one day. And 

if we’re lucky, the insightful Crooks will 

send some our way. 

Is it true you’ve been working in restau-

rants since you were 15? Oh, yeah. I 

started in high school, and not even in the 

back of the house. I started up front [as a 

busboy]. I really just love the environment, 

the people and no two days are the same. 

Who was your culinary hero growing 

up? In terms of the upper echelon of the 

food world, Emeril Lagasse was on TV at 

the time. He was like watching Superman. 

So, for me, it was Emeril and Julia Child 

Chef Boot Camp
Thursdays, 10/9c, Food Network, 

Discovery+

“One of the greatest things about the 

recipe,” says Crooks of this pasta dish, 

“is that, while the cream and cheese 

are very heavy, it’s one of the lightest 

gnocchis you’ll ever have.”

Serves 4

INGREDIENTS
15 ounces ricotta 

1 ½ cups grated Parmesan 

3 egg yolks 

Kosher salt 

1 cup all-purpose flour

Extra-virgin olive oil 

8 ounces maitake mushrooms, cut  

    into quarters and then sixths 

8 ounces oyster mushrooms, cut into  

    quarters and then sixths 

½ shallot, minced 

1 clove garlic, minced 

2 sprigs thyme 

Freshly ground black pepper

1 ½ cups heavy cream 

½ bunch chives, thinly sliced 

DIRECTIONS
Add ricotta, Parmesan, egg yolks and » 

teaspoon salt to a stand mixer and mix on 

low speed. Add a cup of flour in three 

additions on low speed. Dust your work 

surface and sheet tray with flour. Turn out 

the dough and roll it into 18-inch cylinders. 

Cut the dough into 1-inch pieces and place 

onto the sheet tray. Sprinkle the gnocchi 

with flour. Heat a large sauté pan with olive 

oil over medium-high heat. Add maitakes 

and cook until browned, 4 to 5 minutes. 

Add oyster mushrooms and cook until 

browned, 4 to 5 minutes. Add shallots, 

garlic and thyme sprigs and cook until 

fragrant and softened. Season to taste 

with salt and pepper. Add heavy cream 

and reduce the heat to medium. Cook 

until thickened and reduced by a little 

more than half. Boil water with kosher 

salt. Drop gnocchi in—once they float, 

they’re done—2 to 3 minutes. Remove 

gnocchi and add them to the sauce. Toss 

over a low simmer. Garnish with chives.

Ricotta Gnocchi 
With Mushroom 
Cream Sauce

BY DAMIAN HOLBROOK
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and [watching] Great Chefs of the World. 

The chefs on that were the best.

What was your boot camp? A chef I’m 

still friends with worked at this restau-

rant where I’d go into the kitchen and 

mess around. The owner got wind of it 

and was like, “What the heck is going on 

here?” [Laughs] But then he asked if  

I really had an interest in cooking, and I 

went to work for him. I made pasta with 

the owner’s uncle for six months. 

How would he feel about your ricotta 

gnocchi recipe? Oh, tops. One hundred 

percent. 

What would you say is the most com-

mon stumbling block among the chefs 

featured in Season 2 of Boot Camp? 

The inability to ask for help. Or even say-

ing, “Listen, I need a time-out.” We all still 

think asking for help is a sign of weakness 

and we don’t want to appear weak. And 

you know what? It’s not. It just means 

you’re human. We’re not robots.
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 F
inding fortune is all in the family for 

married maritime adventurers 

Philippe and Ashlan Cousteau 

(right), who carry on the tradition of three 

generations of undersea trailblazers that 

began with Philippe’s famous grandfather, 

Jacques Cousteau. “He pioneered under-

water archeology,” Philippe says. “Search-

ing for pirate treasure is part of his legacy.” 

This season on Caribbean Pirate Treasure, 

the duo explore Ecuador, Bermuda, Puerto 

Rico, Florida and more, searching for 

wrecks and then analyzing the bounty. 

What’s the biggest misconception about 

pirates and their shipwrecks? 

Philippe: We don’t find intact 18th-century 

wooden ships with skeletons in the rigging. 

The Caribbean teredo worm eats wood, so 

only metal remains: silver, gold, cannons, 

anchors. Pirates 

weren’t gentle-

men heroes  

like Jack Sparrow 

in Pirates of 

the Caribbean. 

Most were pretty 

bad dudes.

In the July 18 

episode, you 

investigate one 

bad dude, the pirate Gasparilla. 

Ashlan: This was exciting for me. My family 

lived in Tampa, Florida, where the legend  

of Gasparilla originates. Bars, restaurants 

and songs are named after him—there’s an 

annual parade! Philippe and I tried to figure 

out if he was real and find his treasure. 

What tools do you use? 

Philippe: This season we bring out the big 

guns: Side-scan sonar shows anomalies on 

the sea floor that could be wrecks. We also 

utilize a 300-year-old pirate treasure map 

carved into a lead plate.

Is the diving dangerous?

Ashlan: It’s not pretty. Ships sink in places 

with jagged rocks and coral heads and awful 

tides. It’s worth it when you hold an artifact 

[that was] untouched for 200 years. 

The series about our nation’s most impor-

tant man-made environments—subjects 

have included homes, towns and parks— 

returns for three new episodes. The July 10 

installment focuses on famous streets, 

like Manhattan’s Broadway and Wilshire 

Boulevard in Los Angeles. The July 17 epi-

sode chips away at the stories behind  

10 monuments, including the Statue of 

Liberty and Mount Rushmore (left).

10 That Changed America

SEASON PREMIERE Tuesday, July 10, 8/7c, PBS (check local listings at pbs.org)

Wild Hawaii: Fiery Paradise

PREMIERES Friday, July 13, 9/8c, 

Nat Geo Wild

Since the Big Island’s Kilauea volcano 

erupted on May 3, it has spit out enough 

lava to fill 100,000 Olympic-size swim-

ming pools. That’s just the tip of the 

volcano-berg. Wild Hawaii reveals how 

eruptions, which first formed the eight- 

island chain, are part of the unpredictable 

ecosystem. “Hawaii continues to trans-

form itself,” says Janet Han Vissering, Nat 

Geo Wild senior vice president, production 

and development. “We explore the deli-

cate balance between pristine and peril-

ous, and how Hawaii’s diverse wildlife has 

survived and thrived over time.” 

BY KATE HAHN

Travel

Caribbean Pirate Treasure

Wednesdays, 10/9c, Travel Channel  

Seaside Snacks & 

Shacks
SERIES PREMIERE

Thursday, July 19, 10/9c,  

Cooking Channel

Grab your flip-flops and a fork! This new 

series (hosted by Sabin Lomac, below) 

samples beach eats across the U.S.— 

visiting New England, California, the Gulf 

Coast and points in between. In the first 

episode: a seafood and burger joint run by 

Jimmy Buffett’s sister. Margarita with 

that fish taco, anyone?

TVG28_p08_Upfront_Travel.indd   8

6/27/18   6:04 PM

BY LINDA MALEH
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Shows both adults  

and kids will love

Annie Live! has found its star! Celina 

Smith, 12, joins Taraji P. Henson as Miss 

Hannigan and Harry Connick Jr. as 

Daddy Warbucks in NBC’s December 2 

event musical. • If you make it, they 

will watch.… Peacock has ordered a 

reboot of the 1989 Kevin Costner 

baseball classic Field of Dreams 

(left) from The Good Place 

creator Michael Schur. • Thora 

Birch, Riki Lindhome, Jamie 

McShane and Hunter Doohan 

have been cast in Netflix’s 

live-action Addams Family 

series Wednesday along-

side star Jenna Ortega.

FAMILY
ROOM

A N I M AT E D  The Smurfs (Series 

premiere, Friday, Sept. 10, 7:30/6:30c, 

Nickelodeon) We’re not smurfing 

around—the iconic blue troublemakers 

(above) are back in action. Villainous 

wizard Gargamel (voiced by Lenny Mark 

Irons), out to capture them, ups the 

stakes, but a tribe of girl Smurfs (making 

their debut) are here to help. Everyone

S I T C O M  The Wonder Years (Series 

premiere, Wednesday, Sept. 22, 8:30/7:30c, ABC) The 

beloved 1988–93 comedy gets a reboot following a 

family in 1968 Alabama. Narrated by Don Cheadle 

as the adult version of its tween protagonist 

(Elisha “EJ” Williams, second from left, with Laura 

Kariuki, Saycon Sengbloh and Dulé Hill), the series 

tackles first crushes and the time period’s racial 

divides in Little League. Tweens

C O M P E T I T I O N  Top Chef Family 

Style (Peacock) In this delicious competition 

series, child prodigies in the kitchen team up with 

adult family members to show off their culinary 

wizardry. Challenges include making morsels for 

WWE Superstars and the cast of the rebooted 

Saved by the Bell. Grammy winner 

Meghan Trainor hosts. Everyone

R E A L I T Y  The Greatest 

#AtHome Videos (Fridays, 

9/8c, CBS) Initially broadcast as 

filler content during the COVID 

production shutdown, the uplifting, 

humorous clip show is still hosted by 

Cedric the Entertainer (The Neighborhood). On 

the September 17 episode, Curb Your 

Enthusiasm’s J.B. Smoove makes a guest 

appearance. Teens

 
The Lego 
Channel
This free streamer, 

which debuted in 

2019, has Lego-ized 

content, including 

Cartoon Network 

series Legends of 

Chima and Ninjago 

and even Marvel’s 

Lego spin offs. Plus: 

You can learn build-

ing tips, so get your 

bricks ready!  

PBS Kids
Stream live TV or 

watch (and down-

load) episodes of top 

educational shows, 

such as Sesame 

Street and Arthur,  

at no cost with this 

service that 

launched in 2017. 

Plus, there’s a 

“Grownups” button 

with local schedules 

so you can plan your 

TV time too.

COMING ATTRACTIONS
I really liked that we could watch 

the new Paw Patrol: The Movie at 

home on Paramount+, and not just 

in theaters. Should we expect to 

keep seeing more movie releases 

like this? —Caroline

Watching big-budget animation 

flicks like Paw Patrol: The Movie 

at home looks like it will con-

tinue in the age of COVID, 

especially with family-friendly 

titles like Disney+ flicks Luca 

and Raya and the Last Dragon 

available on Disney Premiere. Even 

Sony, which recently sent The Mitchells vs. the 

Machines to Netflix, is now in talks to sell Hotel 

Transylvania: Transformania (inset)—the fourth 

film in the monster franchise—to Prime Video. 

Kids 
Streaming 
Apps

Top
Picks

We reach an audience of 7 million television consumers and drive advertisers’ business
results with unparalleled integrated marketing solutions. With unmatched access to celebrity 
talent, our marketing, editorial and design teams collaborate to push the boundaries on 
integration and creativity with custom content, high-quality visual designs and strategic 
placements.

  
You save smartly 
on Medicare Part D
You save smartly 
You save smartly on coffee with friends

Get started today—open enrollment ends December 7.

Zero-dollar copay for Tier 1 generics. Points can’t be earned in New York, New Jersey and Arkansas. 

Annual limit and other restrictions apply. See store for details.

CROSSWORD

OCTOBER 28, 2019 | PUZZLE #1374

43 Voorhies on Saved by 

the Bell 

45 Ellen of TV talk

47 Feel under the weather

48 Cop’s “Stop!”

49 The Bachelor prop

50 Once around a track

51 A Stark daughter on 

Game of Thrones

52 Tater ____

53 Curvy pattern

DOWN

1 Sterling K. ____

2 Video counterpart

3 Most 13 Reasons Why 

characters

4 Brain segment

5 Wearing away

6 Charlotte’s ____

7 The Many Loves of ____ 

Gillis

8 TiVo products (abbr.)

9 History’s seafaring drama

10 Dexter’s Laboratory sister 

(2 wds.)

11 Scatters

17 Moose feature

ACROSS

1 World Series equipment

4 Not suitable for young 

viewers

8 Some Blu-ray player 

inserts (abbr.)

12 Really regret

13 Cookie often twisted 

before eating

14 Iron Chef America winner 

Pham

15 Poetic tribute

16 Former host of The Price 

Is Right (2 wds.)

18 Signaled subtly

20 ____ the NBA 

21 Carrot, on a snowman

22 Law & Order: SVU star 

24 ____ Girl 

25 The Real Housewives of 

Atlanta’s Leakes

27 Theater boxes

29 Get Medicare Part D 

copays as low as $0 

when you enroll in  

select plans* at ____

31 Carried, as by the wind

33 Top Model host Banks

34 Game with Reverse and 

Skip cards

35 Pottery student’s project

37 “By Jove!” (2 wds.)

41 Washington of Fences

19 Thompson of SNL

23 Altoids alternative

26 Stranger Things role

28 TV studio sign (2 wds.)

29 In an incorrect fashion

30 Ocular checkup (2 wds.)

31 Eastern religion founder

32 “In ____ and out the  

other” (2 wds.)

36 “Red ____!”

38 Like a three-day-old bagel

39 Jennifer Garner spy show

40 Puppy sounds

42 Greek letter that’s  

alphabetically last

44 Employs

46 Friend of (and rhyme 

for) Pooh

Answers to puzzle of Oct. 14

JOB~BARR~DANA
EMO~ALOU~OVER
FAN~ROSS~NATE
FROMTHESUN~~~
~~~ASA~ELAINE
IRIS~~ALE~NEA
NASHVILLESTAR
NFL~INA~~POLL
STEALS~MEA~~~
~~~SAILORMOON
MANN~DORN~WHO
OPIE~ESAI~LIE
DEAR~RENE~SOL

123~4567~890- 
=``~q```~w``` 
e``~r```t```` 
y``u``~i````` 
o```~p[``~]`` 
~~~\a``~sd``` 
~~f````g```~~
hj```~k```~~~
l``~;'``~zxcv 
b``n``~m,```` 
.`````/``~!`` 
@```~#```~$`` 
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TURN THE PAGE FOR SUDOKU

*$0 copay on Tier 1 generic drugs available through select plans 

that include Walgreens as a Preferred Pharmacy

Custom crossword with brand integration Editorial feature, custom with brand integration

Digital editorial interview inside a custom ad environment
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Scripps National Spelling Bee
Semifinals and Finals: June 1–2, 8/7c, Ion and Bounce

How do you spell synergy? For the 234 schoolkids in the Scripps National 

Spelling Bee, that’s an easy word. But for contest organizers, it meant se-

curing LeVar Burton (inset)—the face of PBS’s pioneering Reading Rainbow 

for 23 years—as host. Between Rainbow and his 2021 guest-host stint on 

Jeopardy!, emceeing comes naturally to Burton at this point. “It’s part of my 

DNA,” says the television legend (Roots, Star Trek: The Next Generation).

The 2022 Bee brings back two elements introduced last year: the poten-

tial for a rapid-fire finale spell-off and word-meaning rounds that test oral 

vocabulary, which Burton appreciates considering his work building chil-

dren’s reading comprehension. “These kids know the etymology of these 

words. And in a word they don’t necessarily recognize, they can figure it 

out based on the clues of the word itself, so they have my utmost respect,” 

he says. “They’re elite intellectual athletes.”

Indeed, Burton says the Bee appeals because it’s “aspirational”—and  

it offers high-stakes, nail-biting human drama. Last year’s winner, Zaila 

Avant-garde (above), then 14, made history as the first Black American to 

take the title. “You wouldn’t think that an activity as innocuous as spelling 

a word could carry so much weight and for there to be such exhilaration.”

Battle on the Beach 

SEASON PREMIERE

Sunday, June 5, 9/8c, HGTV

In a land of sun and fun, who will finish at No. 1? For 

the sophomore outing of this hit renovation series, 

design gurus Alison Victoria, Ty Pennington and Taniya 

Nayak (above, from left) head to Texas’s Gulf Coast 

to mentor three groups of house flippers competing 

to overhaul identical seaside homes. Last season’s 

clever teams moved a sandbox and rock-climbing 

wall indoors and constructed a boat-shaped kids’ bed. 

Can the new duos—a father and son, a married couple 

and two friends—squeeze the most out of a tight 

budget and still create a dream beachfront oasis?

Dancing With Myself

SERIES PREMIERE  

Tuesday, May 31, 10/9c, NBC

It’s TikTok on TV! Those addictive dance challenges all 

over social media are now a competition series, thanks 

to exec producer Shakira (left). The pop queen’s retro 

dance routine for “Girl Like Me” with the Black 

Eyed Peas—inspired by Jane Fonda’s aerobic 

workout—became a viral sensation, repli-

cated by fans galore. This new show spot-

lights everyday folks squaring off in dance 

challenges created and demonstrated 

by judges Shakira, Nick Jonas and Liza 

Koshy and host Camille Kostek. Con-

testants must learn the choreogra-

phy and win over the audience!

When you’re watching 

just for fun

P AL Y
TV

BY CHRISTOPHER WALLENBERG

PARKS AND RECREATION  

(Monday, May 23, 11am/10c, 

IFC) Leslie (Amy Poehler, right, with 

John Larroquette) introduces us to 

Galentine’s Day, “ladies celebrating 

ladies,” in this 2010 favorite. 

2 
THE GOLDEN GIRLS (Monday, May 23, 12:30am/11:30c, CMT) 

When Dorothy met Alex Trebek: Before her Jeopardy! audition, 

the know-it-all (Bea Arthur) dreams she’s a failure in this 1992 episode. 

3 
THE MARY TYLER MOORE SHOW (Tuesday, May 31, 2:30/ 

1:30c, Dec ades) Mary’s coworkers imagine what it would be like 

to be her husband in three outrageous fantasy sequences. From 1977. 

Retro episodes that 

are worth revisiting

WE’RE STILL 
LAUGHING! 

1 

BE ENTERTAINING
Connect with your customers through the television 
entertainment they love. NTVB Media develops 
creative campaigns that break through the media 
clutter and touch consumers on an emotional and 
entertaining level. Let our marketing team create 
a program that aligns your brand message with 
our highly engaged television entertainment 
enthusiasts. If you’re an advertiser asking for 
consumers’ attention, we suggest that you be 
entertaining.
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DEMOGRAPHICS 2025

OVERVIEW

Total audience    7.06 million

Rate base                 1 million
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In-home readers            59%

Average household 
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Median age                    52
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Employed   3,392

Any children 
in HH             2,376

Source: MRI-Simmons USA Spring 2024
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to the ER!
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